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The logo should always have a generous allowance of clear space on all sides.
At least equal to the height of the lower case e. The clearspace for the brandmark is 50% of its height.
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Logo - Don'ts
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Never modify the colors of the logo. Never rotate the logo.
It should always appear in Blue Pigment or white.
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Never separate the wordmark from the brandmark. Never modify the distance from the wordmark and
the brandmark.
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Never change the proportion of the wordmark to Never alter proportion of the logo itself.
the brandmark.

Primary Colors

Rich Black Blue Pigment Columbia Viridian Green Tennessee Orange

HEX #001021 HEX #1f3f99 HEX #d2d7e0 HEX #0f8d9b HEX #f77f11

RGB 0, 16, 33 RGB 31, 63, 153 RGB 210, 215, 224 RGB 15, 141,155 RGB 247,127,17
CMYK 100, 52, 0, 87 CMYK 80, 59, 0, 40 CMYK 6, 4,0,12 CMYK 90, 9,0, 39 CMYK 0, 49,93, 3

If you are a member of the press and need more information, please contact our
Communications Team at press@elucidate.co



